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Headline
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Our identity is the outward expression 
of the values of our brand. It expresses 
what our business is about and the way 
in which we speak to our customers.

We have created these Guidelines to better 
reflect and communicate the company that 
we are today. It is vital that we maintain 
high standards and consistency across 
our brand, so that our company continues 
to thrive and gain increased recognition. 
These guidelines set out simple rules for 
our identity and detail the way in which 
they should be applied to key materials.

Delta Controls Brand Guidelines  |  Introduction
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Company Ethos 

“ From product development 
and engineering to service and 
support, we promise to do it right.”

Our mission is to bring intelligent buildings to life. It is the 
highest fulfillment of our promise to do it right and tangible 
evidence of the cornerstones that are the foundation for our 
behavior and actions.

Our Mission

Do it right is the highest sustainable value we bring to 
our customers. It informs all phases of our business and 
inspires our employees to do all they can, day in and day out, 
to do the job right.

Our Promise
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NB – this is an internal way of thinking and should never be 
visually displayed with the Delta Controls brand logo.
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Brand Proposition

the right people + 
intelligent systems = 
the best performance

people

performancesystems

Delta Controls  
Triangle

The ‘heart & soul’ of the brand is expressed 
in its ‘proposition’. This is not a strapline 
but a concept that helps dramatise what the 
brand is inherently about and the emotional 
territory it wishes to occupy. It is important 
to ensure all communication and activity 
delivers against this mantra.

Propostition
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These are our brand principles. Our core 
beliefs that define everything we do.

Brand Values

 Integrity
 Expertise
 Pride
 Efficiency

 Adaptability
 Honesty
 Dedication
 Independence
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Our Brand Mark is a vital element of our 
identity. It comprises of the Delta Triangle 
symbol and the word mark Delta Controls. They 
should always be used in conjunction with each 
other and only in the approved colourways.

The Delta Triangle which is at the heart of our 
proposition is also the core of our Brand Mark.

DO NOT alter any aspect of the Brand Mark 
and do not recreate it. Use only the Brand Mark 
which has been supplied and approved.

Brand Mark

The Brand Mark

Triangle symbol The Word Mark The Word Mark

PMS 186
CMYK 0/100/81/4
RGB 227/25/55
HEX #E31937

Delta Controls Red Delta Controls Grey Delta Controls Grey (70%)

PMS Cool gray 10
CMYK 00/00/00/80
RGB 88/89/91
HEX #616365

PMS Cool gray 10
CMYK 00/00/00/50
RGB 137/138/140
HEX #898A8C



8

Delta Controls Brand Guidelines  |  Strapline

The essense of the brand is expressed 
through the Delta Controls’ strapline.

TBC

Strapline

Strapline lock up

Strapline goes here

Strapline goes here
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The positive Delta Controls Brand Mark 
should appear on a clear white background 
wherever possible. A coloured background 
is permissible, however it should be light 
enough to allow contrast to the Brand Mark. 

Mono reproduction is an option where the 
positive logo cannot be used. Permissible 
variants are shown opposite.

Colourways

Positive Mark on a white background

Entire Mark in black

Entire Mark in monochrome Entire Mark ‘reversed out’ in white

Entire Mark ‘reversed out’ in white
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Delta Controls uses a simple primary colour 
palette made up of red and grey. 

Delta Controls Red is always used for the 
Delta Triangle and also as a highlight, for 
headlines and section dividers in order to 
add interest and variety. Delta Controls Grey 
should be used for text whilst tints, as shown 
below, can be used to further broaden the 
colour palette.

Do not tint the Delta Controls Red.

Primary Colours

Delta Controls Grey

10% 30%

20%

50%

40%

70%

60%

Tints of Grey

PMS Cool gray 10
CMYK 00/00/00/80
RGB 88/89/91
HEX #616365

PMS 186
CMYK 0/100/81/4
RGB 227/25/55
HEX #E31937

Delta Controls Red
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PMS 549
CMYK 60/08/09/21
RGB 101/150/183
HEX #6596B7

PMS 5493
CMYK 48/04/16/15
RGB 131/175/180
HEX #83AFB4

PMS 270
CMYK 30/27/00/00
RGB 174/178/209
HEX #AEB2D1

PMS 5275
CMYK 74/68/07/31
RGB 085/081/123
HEX #55517B

PMS 285
CMYK 90/48/00/00
RGB 21/147/105
HEX #156993

PMS 577
CMYK 40/02/58/00
RGB 193/201/147
HEX #CIC993

PMS 360
CMYK 64/00/80/00
RGB 125/170/79
HEX #7DAA4F

Delta Controls operates in different verticals. 
These are clearly differentiated through the 
use of Delta Vertical Colours. The colours 
chosen are strong and contrast well with the 
primary brand colours. They also work well 
as a suite.

Delta Vertical Colours should only be used 
for the vertical to which they relate. Do not 
exchange or mix colours between verticals.

Vertical Colours

Leisure

Hospitality

Manufacturing

Education

Commercial

Healthcare

Sustainability
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Brand Mark Exclusion Zone

It is essential that the exclusion zone is adhered 
to in all applications and representations of the 
Brand Mark.

The exclusion zone is calculated using 
the triangle from the Delta Brand Mark. 
Application of this tool is scalable by ensuring 
that the border mark is always in the same 
proportion as the Delta Triangle itself.

For clarity and reproduction quality, 
the minimum size for the Delta 
Controls Brand Mark including the 
‘TM’ mark and ‘controls’ mark has 
been set to 25mm wide. If the logo 
needs to be reduced below 25mm 
then the ‘TM’ mark and ‘controls’ 
mark should be dropped. There is no 
maximum Brand Mark size. 

For clarity and reproduction quality, 
the minimum size for the Delta 
Controls Brand Mark without the ‘TM’ 
mark or ‘controls’ mark has been set 
to 15mm wide.

25mm 15mm

Minimum size for ‘TM’  
and ‘Controls’ mark

Minimum size logo without ‘TM’  
and ‘Controls’ mark
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Partner Brand Exclusion Zone

The Delta Brand Mark always appears bottom 
right and therefore any partner logo should 
appear to the left of the Delta Brand Mark.

The Delta Brand Mark and a partner logo 
should always sit on the same baseline and 
where possible share the same cap height. If a 
partner logo is portrait then it should still share 
the same baseline and scale accordingly. It is 
important that the Delta Brand Mark never looks 
overpowered or secondary to a partner logo.

It is essential that the exclusion zone is adhered 
to in all applications and representations of the 
Brand Mark.

The exclusion zone is calculated using 
the triangle from the Delta Brand Mark. 
Application of this tool is scalable by ensuring 
that the border mark is always in the same 
proportion as the Delta Triangle itself.
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DO NOT alter any aspect of the Brand Mark 
and do not recreate it. Use only the Brand 
Mark which has been supplied and approved.

Brand Mark Misuse

C O N T R O L S

C O N T R O L S

C O N T R O L SC O N T R O L SC O N T R O L S

DO NOT stretch or compress the  
Brand Mark

DO NOT use low resolution versions of 
the Brand Mark

DO NOT change the colour or the angle 
of the Brand Mark

DO NOT change the proportions of the  
Triangle and Word Mark

DO NOT use the logo on imagery 

DO NOT distort the Brand Mark

DO NOT use any part of the Brand 
Mark in isolation

DO NOT add shadows or keylines to 
the Brand Mark

DO NOT use on backgrounds with little 
or no contrast

DO NOT combine full colour and the 
black mono version of the Brand Mark
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The Brand Mark is always positioned right 
aligned and can be placed in the top right or 
bottom right hand corner. 

For web applications the prefered position is 
top left and for print applications, bottom right.

(Example illustrations are not to scale).

Top right

Bottom right

Brand Mark Positioning
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Example of the logo position for a Vertical Brochure.

(Example illustration not to scale).

Brand Mark Positioning

Vertical 
Colour

Brand Mark 
bottom right

Not to scale
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Example of partner logo position for a 
Corporate Brochure.

Partner Brand Positioning
Vertical 
Colour

Brand Mark and partner 
logo bottom right

Not to scale
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Example of the logo position for a Vertical 
specific emailer.

For any digital work the Delta Brand Mark 
should always appear top left.

Digital Brand Mark Positioning 

Vertical 
Colour

Brand Mark 
top left

Not to scale
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Graphic Lattice

The Delta Controls Triangle is used to 
create the graphic lattice which the design 
of all Delta communication is based on. It 
is employed to add dynamism, highlight key 
content and act as a device for imagery. 

It is designed to be flexible to allow freedom 
in layout. Only one triangle per design is 
allowed to be Delta Controls Red.

Based on international letter size

Brand Mark bottom right
25mm wide
X=146
Y= 225
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Our primary typeface is DIN. It is a 
contemporary, technical sans serif typeface 
that lends itself to being very legible and 
clear to the reader.

To achieve a consistent look and feel the DIN 
typeface should be applied on all documents.

Primary Typeface

DIN
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

DIN Light

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

DIN Medium

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

DIN Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

DIN Bold
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Our primary typeface is DIN. It is a 
contemporary, technical sans serif typeface 
that lends itself to being very legible and 
clear to the reader.

To achieve a consistent look and feel the DIN 
typeface should be applied on all documents.

Primary Typeface

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

DIN Medium is used for Headline Copy and call out text. 
Its role is to announce the beginning of a new topic within Delta Communications. 
It can be used in upper & lower case, and capital letters. It is not used in italics.

DIN regular can be used for qoutes or when it is important to call attention to an item.

DIN light is used for all text. The minimum point size for print is 7.5pt.

Never reduce the tracking on any of the fonts, leading should always be kept on auto.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890
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The digital typeface is Arial as it is one of the 
most widely distributed and used typefaces in 
the world.

Arial is only used when it is not possible 
to use DIN: instances such as web-based 
applications and any digital communication 
that is to be seen externally.

Digital Typeface

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

Arial Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

Arial Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

Arial Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

Arial Bold Italic

Arial
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The digital typeface is Arial as it is one of the 
most widely distributed and used typefaces in 
the world.

Arial is only used when it is not possible 
to use DIN: instances such as web-based 
applications and any digital communication 
that is to be seen externally.

Digital Typeface

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890

Arial Bold is used for Headline Copy and call out text. 
Its role is to announce the beginning of a new topic within Delta Communications. 
It can be used in upper & lower case, and capital letters. It is not used in italics.

Arial regular is used for all text. The minimum size for online is 12px.

Never reduce the tracking on any of the fonts, leading should always be kept on auto.



24

Delta Controls Brand Guidelines  |  Tone of Voice

The Delta Controls Tone of Voice is straight 
talking, friendly and honest. We are passionate 
and confident about all things technical. 

As well as our visual identity, our verbal 
identity is a crucial part of who we are and 
how we connect with people. We use the same 
Tone of Voice to speak to employees, business 
partners and end user customers but the 
messaging varies.

Tone of Voice

Advanced building controls systems 
shouldn’t be complex to operate. 
That’s why we’ve done a number of 
things to simplify matters.

We are straight talking.

Being straight talking means ‘we say it like it is’ and don’t hide behind business speak or jargon.  
What we say is what you get. We’re direct and assertive but never arrogant or pushy.

We are technical.

We can speak confidently about what we do in a clear and simple way. We offer the right solutions 
and result and we care about everything from the overall objective to the smallest detail.

We are friendly.

We are approachable and talk in the first or second person. We use ‘I’ , ‘we’ and ‘our’.



25

Delta Controls Brand Guidelines  |  Earthright™ Identity Guidelines

Since 1980, through our automated, integrated 
building control systems, Delta Controls has 
delivered energy performance in hospitals and 
universities, airports and office towers. We have 
sought to do the right thing in the products we 
develop and the services we provide. Today’s energy 
demands require new, more efficient solutions. 
That’s why Delta Controls is developing even more 
products such as our enteliSYSTEM to make it easy to 
reduce energy consumption and costs.

Earthright & Delta Controls 

Earthright is a Delta Controls trademark used to 
communicate Delta Controls’ sustainability initiatives. 

The Earthright identity was created expressly for the 
purpose of bringing awareness to our commitment to 
help make buildings as green as possible. 

Because Earthright is an initiative that operates 
under the Delta Controls corporate trademark, it is 
not intended to be used either on its own as  
Delta Controls trademark.

Earthright™ Identity Guidelines 

Portrait logo

Landscape logo
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Contact information & Resources

Our team at Delta Controls is here to help you 
communicate the Delta Controls brand, its products 
and people to support your sales promotion efforts. 
We are here to answer any of your questions and to 
provide the communication tools you need.

It is imperative these resources be used in ways 
consistent with the Delta Controls communications 
program. Their use is not intended to take the 
place of our primary marketing communications. 
Again, please feel free to contact us if you have 
questions or need guidance.

Please direct inquiries to:

Marketing Department 
Delta Controls Inc. 
Phone: 604-574-9444 
Email: info@deltacontrols.com
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Use of any content contained within this Delta Controls 
communication may be reproduced, disseminated or 
otherwise used without prior permission from Delta 
Controls if such usage falls within these Guidelines.

Partner Trademarking

In addition to any obligations under these Branding Guidelines, 
Partners of Delta Controls will also comply with all obligations 
relating to Delta Controls’ trademarks, including, without 
limitation, those specified in Section 4 of the Partner’s 
Partnership Agreement with Delta Controls Inc. Where there 
are any inconsistencies between the obligations under these 
Branding Guidelines and under the Partnership Agreement, the 
obligations under the Partnership Agreement will govern. 


